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In Module 1 you created your Private Yoga Class Package. Now it’s time to share it with your community! 

In this Module you will: 

1.      Dissolve any blocks or ‘ickiness’ you have around sales by discovering the secret Seva in offering 

your classes to the people in your community who really need them. 

2.      Feel confident and excited in talking, writing and posting about your private classes so the right 

clients are drawn to you without you ever feeling you need to convince people to ‘buy’ your Yoga. 

3.      Explore the right ways to share information about your private classes so your students feel seen and 

acknowledged and never ‘sold to’. 
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Before we can discuss offering your private Yoga package to your students, let’s take a moment to talk 

about money. 

Money is simply energy: a convenient way to conceiving of trading energy with others. Money is neither 

good nor bad. Good people can do good with money. Bad people, bad. The money itself has no actual 

positive or negative qualities. 

For the time that we associate negative qualities or outcomes with money, we will struggle in business and 

find it difficult to offer our private Yoga class packages to our students. 

Do you have any energetic charge on money? Do you have any limiting beliefs or conditioning about 

money being good or bad? 

How do these beliefs or conditioning show up in your Yoga business? 

Going forward, what do you choose to believe about money? 
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One of the things that holds many Yoga teachers back from offering private classes to their students is the 

fear of ‘selling’. 

The term ‘selling’ can have negative connotations for some in our community. In fact, being ‘salesy’ or 

‘pushy’ is almost considered ‘ayogic’ by some. 

What are your feelings and beliefs about selling? What does that word bring up for you in terms of your 

Yoga business? 

What would happen to your Yoga business if your students thought you were being ‘salesy’? 
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Call to mind a Yoga teacher or leader you really admire. How would you feel if they approached you and 

asked if you would like to work privately with them? Sold to? Or delighted? Elaborate. 

What specifically about them offering to work with you privately would interest you? What would you 

desire from working with them? Why would you say ‘yes!’? 

Personally, I love it when someone who I admire, like and trust – and want to learn from – tries to ‘sell me 

something’! They have something I would love, and they would like to share it with me… Ananda! 

And I believe it’s absolutely fair to presume that our favourite students will feel the same when you ‘try to 

sell them something’! 
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To help ease any lingering discomfort about being ‘salesy’, let’s use the term ‘offer’. 

In Sanskrit the term ‘Daan’ means a charitable offering that comes with no obligation or expectation. It is 

giving in the yogic sense: with complete unattachment to the results. 

While we aren’t talking about charity, I believe that using the term ‘offering’ instead of ‘selling’ can be a 

simple key to feeling more confident talking about your private Yoga class packages, especially when you 

bring an energetic quality of ‘Daan’ to it. 

Think of a time when you’ve felt ‘sold to’. What was it about the ‘seller’ that made you feel weird or 

uncomfortable? 

Now consider a time when someone has offered you something to purchase and not only did you feel great 

about it, you went ahead and bought it. What was it about that person’s energy or approach that made you feel 

comfortable or excited to buy? 

Based on this, what characteristics and qualities will you bring when you are offering your private Yoga 

packages to your students? 
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Recall the title and description of your private Yoga package that you developed in Module 1 and write it 

again here: 

In the box below, write out 10 clear benefits that your students could expect as a result from experiencing 

private Yoga classes with you. 
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List out all of the ways you can think of to tell people about your private Yoga package. Be super specific! 

Next, put a star next to the ones you feel really confident about. 
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Now you know what your package includes and 10 amazing benefits of people taking up the offer of 

working with you one to one. You also know which marketing channels you feel confident working with. 

So it’s time to start offering! 

Who do you know already that would really be served by your private Yoga package? 

What feels like the perfect way to reach out to each of these people and offer them your package? 
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Who else might be interested in your private Yoga package? (i.e. special interest groups, athletes, busy 

executives etc). Where might you be able to reach out to these people? 
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